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Preface

As a global group of companies, we bear
responsibility across national borders. Over recent
years, wddddal organisation. Regular exchanges —
such as our annual International Management
Meeting — promote transparency, knowledge
transfer and joint action. In this way, our global
guidelines provide the basis for local
implementation at our subsidiaries. Think global, act
together — this motto shapes the day-to-day
activities of the Fuchs Gruppe worldwide.

Nils Meyer-Pries,
CEO Fuchs Gruppe

GRUPPE

Sustainability is practised worldwide within the
Fuchs Gruppe — for example through the
commitment of our subsidiaries in major countries
of origin. Projects at source, long-term partnerships
and local initiatives strengthen transparency and
responsibility along the supply chain.

Our first international carbon footprint assessment
provided us with valuable insights into sources of
emissions. On that basis, we are implementing
specific preventive measures and consistently
pursuing our SBT commitment to reduce our
emissions effectively along the entire value chain.
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We lead
the race.
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We create taste that We b r I n g

s oy of food
to life.

We act responsibly.




The Fuchs Gruppe

As seasoning experts, the Fuchs represents the enjoyment
of good taste. Responsible behaviour is a firm feature of our
self-image, underpinned by our corporate values and
clearly defined principles within the framework of our
Compliance Guidelines.

We have always stood for the creation of long-term values.
Thanks to our broad product portfolio, we serve different
customer needs - both nationally and internationally -
through our two Business Units (BUs) of Retail and Industry.




Our values
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Enthusiasm Empowerment Leadership Entrepreneurship Innovation
We inspire We take We set a good We are economically We are always

people. responsibility. example. successful. improving.




Business units

The Fuchs Gruppe is represented around the globe through its products and branches.
With 12 international subsidiaries and headquarters in Germany under the umbrella of DF

World of Spices SE, we operate at 19 locations in ten countries on four continents (as of
2025).

FUCHS GRUPPE
|

Industry Retail

Food Consumer Professional Private
Industry Brands Brands Label




Business performance

We look back on a solid business year in 2025. The Fuchs Gruppe’s
consolidated revenue totalled EUR 637 million, a slight decrease of
3.6 per cent compared with the previous year, in a continued
difficult market environment.

International business generated 51 per cent of revenue. By making
targeted investments in brand business as well as the expansion
and optimisation of production facilities and processes, we have
created the foundation for sustainable growth.

Consolidated revenue trend
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Our employees

As of 31 December 2025, the Fuchs Gruppe employed
3,045 people worldwide. Approximately 44 per cent of all
employees are female.
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2025

Worldwide

Number of employees 3,045
(44%)




4 continents, 10 countries, 19 locations

® USA

Hampstead
Grand Forks

® UK

Bristol
Newbury

@ Brazil

ltupeva
Castanhal
Brasilandia de Minas

® France

Herrlisheim
Sorgues

® Italy

Milan

® Malaysia
Johor Bahru

® Germany

Dissen North
Dissen South
Melle

Schénbrunn

-9 Romania

Curtea de Arges

9 China

Jingzhi
Shanghai

@ Cambodia

Phnom Penh
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Our value chain

Further processing & filling

Our value chain starts with support for cultivation and
harvesting as performed, especially for pepper, by our
subsidiaries in Brazil and Cambodia. This support involves

promoting environmentally friendly cultivation methods,
for example through training courses on Good Agricultural
Practices and informative materials. This is followed by the
procurement of goods from various supplier categories.
Supply chain transparency is a key priority in this respect,
made possible (among other things) by long-term Processing

partnerships and cooperation and the traceability of
batches to the region of origin.

Storage & logistics

Procurement includes various forms of quality control as Procurement
part of the production process, both before and after
shipment. The initial processing steps (such as drying,
cleaning and sterilisation) are carried out at the preparation
stage. After transport, raw materials are processed, ground,
blended and refined before being filled into containers for
sale to customers.

Our subsidiaries have different areas of focus within the :
value chain. Agriculture

Support in cultivation & harvesting




Quality in figures

112 186,000

team members microbiological
in Quality Control analyses per year

29

accredited external
laboratories

GRUPPE

128,000

Wet-chemical
analyses per year

EUR 6.3
D3 .
authenticity tests for m I | | I O n

each spice annual expenditure on
quality assurance
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Our sustainability
strategy

GRUPPE



Our four areas of action

We are steadily strengthening our commitment to sustainability as we focus on four areas of action:

Responsible Responsible
sourcing products

Responsible community Responsible use
& workplace of resources
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Responsible sourcing

Most of the raw materials for our products are cultivated in
regions beyond Europe, where climatic conditions are
particularly conducive to farming. Given the variety of raw
goods involved, our procurement strategy is complex. It is
therefore all the more important for us to guarantee the
greatest possible transparency with regard to the
agricultural products and their origins. After all, the quality
of our products depends on the way they are farmed. In this
context, quality assurance and management are top
priorities throughout our value and supply chain.

GRUPPE




Responsible products

We offer our customers and consumers a unique range of
spices, herbs and other flavourings. Transparency with
regard toingredients is just as important as accounting for
sustainability aspects during product development. In this
context, we also focus on packaging, systematically
working to increase the proportion of recycled material
content and to improve recyclability across our packaging
portfolio. This work is guided by the EU Packaging and
Packaging Waste Regulation (PPWR, Regulation (EU)
2025/40), which sets binding requirements for
recyclability and recycled content thresholds between
2026 and 2030, and which we are proactively addressing
as part of our product development process.




Responsible community
and workplace

People are at the heart of our success. We aim to be an
attractive employer — one that offers all employees an
environment in which they can fully develop their skills,
potential and motivation while acquiring further
qualifications and protecting and promoting their health. As
an international company operating in the food industry,
our concern extends far beyond our own workforce: we
also seek to take responsibility for those people around the
world whose work contributes to the creation of our
products.




Responsible use
of resources

For us as a spice manufacturer, an intact environment is of
particular significance. This is because many of our raw
materials only grow under certain climatic conditions. We
therefore attach great importance to using resources
responsibly. We are working at various levels to minimise
consumption of energy and water, while at the same time
reducing waste in the production process. We have also
become a member of the Science Based Targets initiative
(SBTi) in an effort to reduce our greenhouse gas emissions
over the long term within our own business area as well as
throughout the entire upstream and downstream value
chain.




