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Facts and figures 

The Fuchs Group 
 

The company 

The Fuchs Group is Germany’s biggest spice manufacturer and the world’s biggest privately-owned spice 

company. Founded by Dieter Fuchs in 1952, today the Fuchs Group offers the food retail, foodservice 

and food industry a comprehensive product range of spices, culinary trends and innovative food 

technologies. 

With pioneering spirit, quality and a high degree of specialist competence the Fuchs Group shapes the 

world of good taste. About 3,000 employees work for the Fuchs Group in ten countries and on four 

continents. At our headquarters in Dissen am Teutoburger Wald in the Osnabrück district, where Dieter 

Fuchs founded the company in 1952, we are one of the biggest employers. The holding company of the 

Fuchs Group is DF World of Spices GmbH. In addition to the headquarters in Dissen am Teutoburger 

Wald, we have German branches in Abtswind (Bavaria), Hamlar (Bavaria), Melle (Lower Saxony) and 

Schönbrunn (Thuringia). 

 

Competence, quality and sustainability 

The Fuchs Gruppe offers customers uncompromising quality, continuous innovations and individually 

customised solutions. The company has the highest demands of quality on the quality of the products: 

The company exerts active influence on the entire value creation chain – from the raw materials to the 

finished product. For example, the Fuchs Group buys exclusively unground raw goods and processes 

these in its own production facilities and spice mills in Germany. This allows the company to guarantee its 

own high standards of competence, quality and sustainability – and differentiates it from other suppliers.  

 

Key figures 

The Fuchs Group’s customers include in particular the food retail (49,3 percent), the food industry (44,7 
percent) and food service (6 percent). 

The Fuchs Group pursues a consistent strategy of internationalisation, which ensures steady growth in all 
foreign markets. With the acquisition of Bart Ingredients, England’s second biggest manufacturer for 
herbs and spices, the Fuchs Group significantly expanded its position on the English market. In 2014, the 
Fuchs Group entered the Austrian and Italian markets. The Fuchs Group’s most important markets 
measured in terms of turnover are Germany (58 percent), the USA (17 percent) and France (8 percent) 
and Brasilia (5 percent). 

 

The Fuchs Group’s brand world 

The Fuchs Group offers retail, food service and industrial customers in the business segments Retail 
Spices Germany, Retail International, taste Innovations, Foodservice and Industry International an 
extensive range of spices, culinary trends and innovative food technology with more than 8,000 products. 
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 Fuchs Group Retail Spices Germany: Spice brands for consumers in Germany 

 

 

 

 Fuchs Group Retail International: Spice brands for consumers abroad  

 

 

 

 

 

 

 

 

 Fuchs Group Taste Innovations: Culinary trends for consumers 

 

 

 

 

 

 Fuchs Group Foodservice: Solutions for the hotel, restaurant and catering industries 
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 Fuchs Group Industry International: Food technology for the industrial sector 

 

 

 


